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Data insights 
Bell data tool is our proprietary data tool and hub developed to draw location, profile, and behavioural insights from our de-identified and aggregated first-party data. Compliant with applicable 
Canadian regulatory and privacy law, Bell data tool is used here to highlight Canadian’s interests that are trending the most vs. benchmark week, as expressed by their digital behavior. 

 
assess Canadian’s needs during this crises period, as expressed by their digital behavior. Data shown highlights Canadian’s interests that are trending the most vs  week before.  

 

SOURCE: Bell Media Strategic Insights using Bell data tool.  Week ending 2020-04-12 vs. week ending 2020-03-29 (benchmark week) 

 

%: proportion of Canadians that showed an interest during last week by doing online visit on their mobile device 

TOTAL: Size of population among Bell mobile services having showed the interest 

TREND: online traffic evolution vs week ending on March 29 

 

Highlights 

Interest for Home renovation projects continue to increase, as the 
category is up by 39% vs. 2 weeks ago. The interest now widens to 
include Home & Garden browsing as well.  

Working from home isn’t stopping Canadians from stepping up their 
fashion. Sportswear browsing is up 46% vs 2 weeks ago, while 
Clothing in general is up by 20% - with more than 4% of the 
population performing clothing related searching.  

Whether it’s time to think about removing winter-tires, or other car 
maintenance, the Auto Parts category is now part of the top 10 items 
on the rise.  

Look good, feel good - the desire to feel well also translates into the 
Beauty and Fashion categories, both up by 15% and 11% respectively 
vs. 2 weeks ago. 


